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Compete, Regenerate, Shine...

KCurrently focus on urban improvements and
regeneration as a tool for repositioning cities.

KConcentration on BIG iconic statements.

KFocus on consumption and little on production.
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The Creative Class... new voodoo

In this scenario, place attributes and local cultural

|l denti ti es are used I n t
project an alluring image to potential residents,
Investors and visitors.
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Neo-neo-neo-liberal Cities

KEconomic, social, urban segregation.
KPrivatization of public space.

KGeneralized ugliness of public space.

KQuiality of life good for some.
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Packaging and Branding
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We won the Olympics...
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