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Compete, Regenerate, Shine...

ΚCurrently focus on urban improvements and 

regeneration as a tool for repositioning cities.

ΚConcentration on BIG iconic statements. 

ΚFocus on consumption and little on production.



The Creative Class... new voodoo 

In this scenario, place attributes and local cultural 

identities are used in the form of ócultural capitalô to 

project an alluring image to potential residents, 

investors and visitors. 



Neo-neo-neo-liberal Cities

ΚEconomic, social, urban segregation.

ΚPrivatization of public space.

ΚGeneralized ugliness of public space.

ΚQuality of life good for some.



Packaging and Branding 



We won the Olympics...



Generalised Status Anxiety 



Cities are not Machines

URBS and CIVITAS



Cities are Ecosystems

Patrick Geddes, (Scottish biologist) óPlanning has to start with a 

survey of the resources of such natural region (whose 

ingredients are Folk-Work-Place), and of the human response to 

such a natural regionô (1925) 

Jane Jacobs: óThe city is as an ecosystem composed of physical-

economic-ethical processes interacting with each other in a 

natural flowô(1965).



Need for Integrated Approaches

ü Focus on the local ódistinctiveô resources and 
dynamics.

ü Be óorganicô and based on local needs and aspirations. 

ü Concentrate on building urban, human, social and 
cultural capital in an integrated way. 

ü Be transparent and creative in using consultation tools.

ü Collaboration between different levels of government, 
disciplines, professions PLUS shared leadership on the 
ground.



Cultural Mapping and Planning

A deep cultural analysis of place and local communitiesô 
different  components and diverse resources.

A process leading to policy initiatives (not top down but 
criss-cross).

Cross boundary, across disciplines, departments, 
professions.

Local stakeholders, professionals and civic leaders 
collaborate and jointly create a vision of what's best for a 
city.

ñA timeless way of building places and communitiesò. 



Ingredients

Cultural mapping - A cultural mapping is 

an assessment of the óculturalô DNA of a 

place. This is best done by using 

quantitative and qualitative methods. 

Strategy building - This is a holistic 

process aimed at long term development.



Urban and Cultural DNA Mapping

Κ Place (landscape, history, architecture, urban texture, 

perceptions, etc.)

Κ Institutions (cultural, educational, health, etc.)

Κ People ( memory, social networks, informal networks, 

perceptions of place, affiliations, life styles, etc.)

Κ Economy (traditional skills, contemporary creative 

industries, current dynamics, issues, potential, etc.)



Mapping Toolkit ïSome Elements

Use traditional survey maps, transport maps, zoning
maps, business maps, tourist maps, historic site maps and
cross-reference with:

Cultural ecology Maps

Mental Maps

Mind Maps



In Practice...

Examples of Implementation



Place Mind Mapping



Mantua: Just a Boring Heritage Town?



Mantua: The Literature Festival



Södra Smaland and Storm Gudrun 



The Storm Centre in Södra Smaland


